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EACH YEAR,  A NEW PLAYWRIGHT, MANY NEIGHBOURHOODS, MANY 
VENUES, MANY TORONTONIANS.
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”
“An exciting, 

collaborative, 
and grassroots 
undertaking 
if there ever 
was one. 

– BlogTO

SAM SHEPARD 2013

PLAYTO PRODUCTIONS | SPONSORSHIP PACKAGE



08

CONTENTS

02
03

05

06..... the project

.................... our history

................ the 
                     communities

.................... the team

................ levels of 
                    sponsorship

Shepard had a brief but intense 
relationship with singer Patti Smith (1970-
1971) who he also worked with artistically. 
Photo credits go to Gerard Malanga.
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DON’T COME KNOCKING, one of Shepard’s 
many movie roles, was a 2005 Sony 
Pictures Classic. Photo Credits go to Donata 
Wenders. 
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     In May of  2012 The Tennessee Project presented forty-seven performances 
over seven nights, selling out 80% of houses, and playing to more than 2,500 
Torontonians. With their extensive media coverage, cross-promotions, and part-
nerships, the Project is estimated to have reached 2,600,000. The Café Series, 
featuring free performances around the city, was packed every night. An article in 
The Grid (about whether or not Toronto’s theatre scene can stay afloat) cited The 
Tennessee Project as being “what we want”. And Hilton Als, theatre critic for The 
New Yorker who recently made an appearance in Toronto, had heard all about the 
Project in New York.

In May of 2013 The Project will return, this time as 
The Playwright Project: Sam Shepard 2013, featuring the work of 
one of North Americas greatest playwrights, Mr. Sam Shepard!

Seven of  Toronto’s hottest theatre-makers will join forces in one of  
the largest scale co-productions Toronto has ever seen when 
they produce….

 “I am so DEEPLY IMPRESSED with the vision and originality of the Tennessee 
Project! It is everything that a holistic arts project should be: grounded in 
excellence, collaborative in nature and focused on community. Bravo.”

                 - Albert Schultz, Artistic Director of Soulpepper

THE 
PROJECT

Seven evenings of  Sam Shepard one-acts. Known for his rock-and-
roll-meets-Wild-West stories, Sam Shepard writes inventive, spirited, 
and observant tales for our troubled times. For seven nights these 
plays will rotate through…

Seven Toronto neighbourhoods in a spectacular week long event 
that directly reaches out into the communities to develop rela-
tionships between artists, audiences, and local businesses, and 
engage community members of all backgrounds in a local, friendly, 
uncomplicated theatre-going experience.
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OUR
HISTORY
THE TENNESSEE 
PROJECT INDEX
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1,100,000

07 WE WERE INVOLVED WITH SEVEN DIVERSE 
NEIGHBOURHOODS, ALL OVER THE CITY 
OF TORONTO. 

FOR SEVEN SPECTACULAR NIGHTS, TORONTO 
WAS HIT WITH A ONE-OF-A-KIND NEVER 
BEFORE SEEN FESTIVAL.

IN OUR 2012 LINEUP WE HAD NINE OUTSTANDING 
INDEPENDENT THEATRE COMPANIES, ALL OF WHICH GAVE 
UNFORGETTABLE PERFORMANCES.

THE PROJECT WAS FEATURED IN AN ARTICLE IN THE SATURDAY GLOBE AND MAIL, AND 
HAD A SPOT ON METRO MORNING. BOTH HAVE AN AVERAGE AUDIENCE OF 1,100,000. 
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03 | PLAYTO PRODUCTIONS | SPONSORSHIP PACKAGE

07
WE HAD SEVEN COMMUNITY OUTREACH 
PROGRAMS THAT BROUGHT VOLUNTEER ART-
ISTS  IN CONTACT WITH OVER 100 YOUTH, 
SENIORS, AND COMMUNITY MEMBERS. 



2,600,000

45,000
A COMPANY PARTICIPATING IN THE 
PROJECT WAS  PROFILED IN FAB MAGA-
ZINE, WHICH HAS AN AVERAGE READER-
SHIP OF 45,000.

TOTAL REACH

WE PRODUCED ELEVEN OF WILLIAMS’ 
ONE-ACT PLAYS INCLUDING A TENNESSEE 
WILLIAMS WORLD PREMIERE.

80%
FOR EVERY PERFORMANCE, TICKET SALES 
WERE AROUND 80 PERCENT. AS THE WEEK 
UNFOLDED, SALES GREW, AS AUDIENCE 
MEMBERS RETURNED TO SEE DIFFERENT 
SHOWS AND BROUGHT THEIR FRIENDS AND 
FAMILY ALONG.

WE ALSO HAD SEVERAL MORE PREVIEW PIECES ON THE PROJECT IN TORONTOIST, AV CLUB TORONTO, AND IN THE GREEN ROOM.CA.

WE OFFERED FORTY-SEVEN 
SHOWS THAT WERE APPRECIATED BY 
AUDIENCE MEMBERS OF ALL AGES.

350,000 WE WERE FEATURED TWICE ON THE NOW 
MAGAZINE WEBSITE, WHICH HAS A 
READERSHIP OF OVER 350,000.

THE SHEPARD PROJECT
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SEVENTY-FIVE VOLUNTEERS DEDICATED THEIR TIME 
AND EFFORTS.



     (01 and 02) In honour of our title 
sponsor, Stella Artois, we hosted a day in 
dedication to the company, which was 
a huge success. Twenty-some Stanleys, 
Blanches (and of course Stellas) popped up 
around the streets of Toronto on a sunny 
Saturday afternoon. You may have run into 
them on streetcars, at Adam Vaugh’s Earth 
Day event, at Yonge and Dundas, or at the 
Distillery. Afterwards, these amazing 
volunteer actors, members of the Tenn 
team, and friends gathered at the former 
Kenny vs. Spenny house to enjoy some 
Stella Artois and grilled goodies. 

     (03 and 04) The Williams Welcome 
Luncheon was a kick-off event for the 
project; with business leaders, important 
artists city officials, and friends in 
attendance, the Luncheon was generously 
hosted by Roberto Martella and Grano 
Restaurant (2035 Yonge Street). Over 
drinks, delicious food and a beautiful atmo-
sphere, the Project was celebrated.

01 02
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REACHING BEYOND THE STAGE
The Ranch, hosted by Torontos historic Cameron House, will feature 
live music and performances every night after the shows, allowing 
artists and audience to mingle beyond the stage.

The Canadian Cowboy, a brand new play 
currently in development by a seminal 
Canadian playwright will be presented in the 
weeks leading up to the festival in order to 
celebrate Canada’s own frontier history.

Volunteer Days will feature artists volunteering with local com-
munity services and businesses, creating meaningful relationships 
and engaging in a first-hand shared experience between artists and 
audiences.

A CITY WIDE REACH
With seven different venues, forty nine performances, and a massive 
outreach initiative, this Project provides all of  our partners with 
direct, face-to-face access to a variety of  demographics across the 
city. We create personal connections on behalf  of  you, your brand, 
your business, or your organization, and we do it from our launch 
event in January until the end of  the festival - not just the week of  
the festival itself! 

THE COMMUNITIES THAT WE CAN REACH 
TOGETHER
Regent Park and Parkdale – diverse priority neighbourhoods in 
which we will be partnering with local services to enrich youth 
programs and social understanding.
The Beach – a neighbourhood of  families and working profession-
als where we will be providing local couples and parents a cheap, 
uncomplicated night out.
The Junction – a neighbourhood rich in character, they recently 
suffered the collapse of  the Junction Arts Festival, and we will be 
encouraging a regrouping of  local artists to once again engage in a 
festival environment. 
The Sheppard Line – a diverse stretch of  Toronto that very rarely 
sees downtown arts projects brought to them, and enjoys a wide 
variety of  different cultures.
Queen West – where independent theatre was born! Its major 
population of  young trendsetters is becoming one of  the most 
lucrative consumer bases as they approach their thirties and begin 
building homes and lifestyle structure. 
The Danforth – one of  our most popular neighbourhoods last year 
(we sold out every single show), its large and lively population really 
knows how to celebrate and enjoys multiple festivals every year.

 “A connection was created 
between the audience and 
the actors, thus providing 
our homebound seniors with 
warm social interactions. I 
sincerely think that the 
Project will continue to 
provide socially beneficial 
and valued service to 
marginalized communities by 
showcasing and bringing live 
arts to these vulnerable 
populations.” 

                        - Bonnie Yeung, WoodGreen  
        Community Services

THE 2013
COMMUNITIES}
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Alex “Addy” Johnson (Project Director) is the co-founder of  the 
Project and has served as Project Director since its inception. She 
has worked with the Literary and Illuminations team at Luminato 
on their 2012 festival, directed sold-out productions with Written on 
Water Theatre (of  which she is co-founder) and Second Body Pro-
ductions in Montreal, and is the Programs and Outreach Assistant 
at the Koffler Centre of  the Arts. 

Daiva Johnston Zalnieriunas (Marketing Manager) co-founded 
the Project. She also founded Balancing Points Productions, and 
produced their inaugural tour, which brought workshops to high 
schools all over the GTA. She has appeared on the TV series Mur-
doch Mysteries, as well as the films Lost Faces of the Bible, Tuesday, 
In Search of the Miraculous, and Compulsion with Carrie-Anne Moss. 

Rona Waddington was recently the resident director on the Mirvish 
production of  The Railway Children. She has directed at the Shaw 
Festival, the Grand Theatre, Centaur Theatre, Sudbury Theatre Cen-
tre, and at Theatre de Nesle in Paris. She directed the hugely talked 
about work The Godot Cycle, which featured two actors performing 
Waiting for Godot again and again for 54 hours. Rona will be direct-
ing Angel City for the Project. 

Alex McCooeye spent two seasons at the National Arts Centre under 
Peter Hinton, one season at the Banff  Centre/Citadel, and has 
worked on more than a dozen productions all over Canada. His 
adaptation of  Edgar Allen Poe’s The Pit and the Pendulum premiered 
at the Centaur/Wildside Festival in Montreal to rave reviews. Alex 
will be adapting and directing a brand new adaptation of  Sam 
Shepards short stories for the Project. 

 “Spreading GREAT ENTERTAINMENT across Toronto should be the mandate of any artist 
producing here. The stages don’t disappear outside the Annex, off Bathurst, or beyond King 
and John. If Addy and Daiva had a storage locker on Keele, a dock in Mimico and an internet 
cafe on Kingston Road they’d give you a festival nobody in their right mind should miss.” 

                    - Brenhan McKibben

Angela Wright (Director of  Publicity) is currently a graduate student 
in the Department of  Art History at York University where her 
studies centre on the history of  Canadian Architecture focusing on 
the planning and development of  Toronto’s first suburbs in the early 
1900s. Angela received her BAH in Art History from Queen’s Univer-
sity in 2010. Angela worked in promotions, marketing, and social 
media for The Campbell House Museum in the summer of  2012.

Natasha Greenblatt recently starred in the Mirvish production 
of  The Railway Children, The Never-Ending Story with Roseneath 
Theatre/LKTYP, and The Diary of Anne Frank at Theatre Aquarius. 
She can be seen as Sheila in Bomb Girls on Global. Natasha will 
be directing Cowboy Mouth by Sam Shepard and Patti Smith for 
the Project. Her original play Peacemaker has just been chosen to 
premier at the Next Stage Festival.

Elspeth Hudson (Director of  Outreach) With a background in youth 
services, Elspeth has a BA Honours in Human Relations from 
Concordia University and majored in Psychology at the University of  
Guelph. She was an Event Assistant at the Metro Toronto 
Convention Centre and has worked in social programming 
since 2008.

Theatre Brouhaha will be returning to the Project after their huge 
success on the Tennessee Project. The Toronto Star called Artistic 
Director Kat Sandler “a writer to watch”. LoveSexMoney was a hit 
at the Next Stage Festival, and Help Yourself not only won Best New 
Play at Fringe, but was also awarded Audience Pick and Best of  
Fringe. Theatre Brouhaha will be presenting Geography of a Horse 
Dreamer as part of  the Project. 

Red One Theatre Collective will also be returning to the Project 
after their huge success on the Tennessee Project. They have been 
developing work in found spaces since 2006 and have become a 
landmark of  innovation in Toronto. Their production of  Sam Shepa-
rd’s Fool for Love in 2010 was cited as a play “that will blow you 
away” by Theatromania, and Classical 96.3 fm said of  their work, 
“This is a run, don’t walk”. Red One will be presenting The 4-H Club 
as part of  the Project. 

Surface/Underground will be joining the Project for the first time. 
Led by Artistic Director Peter Pasyk, they have produced six full-
scale productions, and collaborated directly with prolific play-
wrights, such as William Mastrosimone, Tom Walmsley, and Adly 
Gurigis. They are known for having to extend the runs of  their shows 
due to demand for tickets, and have received multiple Dora Award 
nominations. Surface/Underground will be presenting Melodrama 
Play as part of  the Project. 

THE 
TEAM

}
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Photo One: Alex Johnson; Photo Two: Daiva Zalnierunas; Photo Three: Benjamin Blais; Photo Four: Natasha Greenbaltt; Photo Five: Rona 
Waddington; Photo Six: Alex McCooeye, Photo Seven: Peter Pasyk; Photo Eight: Kat Sandler; Photo Nine: Angela Wright
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NEIGHBOURHOOD PARTNER SPONSORSHIP 
Seven available, One per neighbourhood

Support a whole community! By becoming a Neighbourhood Partner, you are 
funding the Project’s operations directly within a particular neighbourhood in which the 
Project is appearing (Parkdale, Regent Park, the Junction, the Sheppard Line, the Beach, 
Queen West, or the Danforth).

Our Neighbourhood Partner Sponsors receive the following benefits:

• Exclusive naming rights on all posters and postcards distributed within the neighbourhood 
that you are supporting (i.e. Your Business Presents: The Playwright Project in Parkdale)
• Exclusive naming rights when the Project appears in any neighbourhood-based local 
media
• Exclusive naming rights on all banners and signs at the neighbourhood venue
• Opportunity to speak at all neighbourhood Project events
• Mention in all speeches given at neighbourhood Project events
• Special mention in the festival guide
• Full page ad in the festival guide
• Two complimentary tickets to our Gala Affair
• Two complimentary tickets to each production (14 tickets total)
• Name/Logo on website (including homepage)

Stand Out in the Crowd
Last year, the Project appeared in seven unconventional 
performance spaces from pizza parlours to art galleries. 

Audiences loved how comfortable and friendly it felt, and all 
these businesses reported that many audiences returned to the 

establishment as patrons and clients!

LEVELS OF 
SPONSORSHIP
     The Project is pleased to operate on a specialized support model, allowing local businesses, individuals, and 
organizations to support particular components of  the Project in their community, and to know exactly how their 
donation is being used. By supporting The Shepard Project, you are becoming part of  a cultural adventure, and 
without you we could not have this adventure at all. We hope you will join us. 

$5,000

SAM SHEPARD 2013
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COMMUNITY OUTREACH SPONSORSHIP 
One available

Support community enrichment and development by being the exclusive sponsor for our 
Community Outreach Initiative. Your generous support goes towards t-shirts, snacks, and 
transit for the youth and mentors with whom we will be working all over the city, as well as 
materials such as garbage bags, gloves, and gardening utensils for our various volunteer 
programs.   

Our Community Outreach Sponsor receives the following benefits:

• Branding on our website as our Community Outreach Sponsor (including homepage)
• Branding on our posters and postcards as our Community Outreach Sponsor
• Branding on our banners as our Community Outreach Sponsor
• Prominent name/logo placement on t-shirts worn by all participating youth, volunteers, 
and mentors at every Outreach event
• Half-page ad space in festival brochure
• Opportunity to distribute promotional materials at all Outreach events
• Two complimentary tickets to the performance of  your choice

THE RANCH MUSIC SPONSORSHIP
One available

Support all the live music involved in The Shepard Project, including the nightly line-up at 
the Cameron House, the rehearsal and recording of  all the live music involved in the plays 
themselves, and the professional development of  musicians involved in the Project.  

Our Music Sponsor receives the following benefits:

• Branding on our website as our Ranch Music Sponsor (including homepage)
• Branding on our posters and postcards as our Ranch Music Sponsor
• Branding on our banners as our Ranch Music Sponsor
• Prominent name/logo placement on t-shirts worn by all Project performers involved in the 
nightly Cameron House performances
• Half-page ad space in festival brochure
• Opportunity to distribute promotional materials at all Music events
• Two complimentary tickets to the performance of  your choice

 “This Project descends on Toronto 
neighbourhoods and wins the hearts and 
minds of the people!  It creates new patrons 
and saves the old ones bus fare.  It is possible 
for anybody to return night after night to the 
venue down the block to see scores of artists 
occupy corners of Toronto neglected by
other festivals.” 

                                                 - Audrey Wiles, audience member

$3,000

$2,500

}
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MEDIA SPONSOR
 
• Name/Logo on website (including homepage)
• Name/Logo on posters and postcards
• Name/Logo on all banners and signage
• Opportunity to distribute promotional materials at all performances and events
• Full page ad in the festival brochure
• Have a dedicated link to content on the website
• Two complimentary tickets to each production

IN-KIND DONATION OPPORTUNITIES

Food and Beverage Sponsorship Have your product enjoyed by the many attendees at 
our Gala Affair, Launch Event, Opening and Closing Night Parties, and/or as treats at 
the performances

Transport Sponsorship Have your fleet of  trucks and/or vans seen prominently in high-
volume areas all around the city for two straight weeks

Lighting Equipment Sponsorship Help the up-and-coming generation of  theatre artists 
and build your client list for years to come

Sound Equipment Sponsorship Help the up-and-coming generation of  theatre artists and 
build your client list for years to come

Printing Sponsorship Have your work displayed prominently in high volume areas all 
around town from January to June 2013

Silent Auction Sponsorship Have your product/service be fought for at our Gala Event, 
and gain significant exposure for your brand. Looking for fifteen packages with a value of  
$50 or more.

Venue Sponsorship Dramatically increase traffic in your venue, and gain significant expo-
sure for your establishment by donating your space.

All of our wonderful in-kind sponsors receive the following benefits:
• Name/logo on website (including homepage)
• Name/logo on posters 
• Name/logo on all banners 
• Opportunity to distribute/display promotional materials and product at all performanc-
es and events
• Half-page ad space in festival brochure
• Two complimentary tickets to a performance of  your choice

FRIENDS AND FAMILY

• Special Mention in our festival guide
• Autographed Project poster

$1 - $500

SAM SHEPARD 2013
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 “Congrats to all the troupes and the festival 
producers... Let’s hope there’s another such 
festival linking companies and audiences 
around town.” 

   - Jon Kaplan, NOW Magazine on The 
                                      Tennessee Project 2012.



Sam Shepard was married to American 
actress Jessica Lange (King Kong, Grey 
Gardens, American Horror Story) for 23 
years, before their split in 2011. Photo 
Credits go to Bruce Weber.

}



Thank you for taking the time to consider supporting The 
Shepard Project. For all inquiries, or if you would like to get 

involved (and we hope you do!) please contact:

Alex Johnson, Project Director
Phone: 416-997-7018       
Email: ms.addy.johnson@gmail.com
Website: tennesseeprojecttoronto.com | playwrightproject.weebly.com 

We wish you a wonderful day, and hope to speak with you soon!

HEAPS OF GRATITUDE TO ALL OUR 2012 SPONSORS

SAM SHEPARD 2013
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